
§·¤æ§ ü / Unit-I

1. çßÂ‡æÙ ·¤è ¥æÏéçÙ·¤ ÂçÚUÖæáæ ÎèçÁ° ÌÍæ §â·ð¤
çßçÖ‹Ù ·¤æØæðZ ·¤è â×èÿææ ·¤èçÁ°Ð

Give the modern definition of marketing and
discuss its various functions.

¥Íßæ / OR

¥æÏéçÙ·¤ çßÂ‡æÙ ¥ßÏæÚU‡ææ @Øæ ãñUU? ÖæÚUÌ ×ð´
çßÂ‡æÙ ¥ßÏæÚU‡ææ ·ð¤ ×ãUˆß ·¤æð â×Ûææ§°Ð
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ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.

104_BSP_(4) (Turn Over)



What is Modern Marketing Concept ? Explain
the importance of marketing concept in India.

§·¤æ§ ü / Unit-II

2. ©UÂÖæð@Ìæ ÃØßãUæÚU âð @Øæ ¥æàæØ ãñU?  ©UÂÖæð@Ìæ
ÃØßãUæÚU ·ð¤ ×æÂÙ ·¤è çßçÖ‹Ù çßçÏØæð´ ·¤æð â×Ûææ§°Ð

What is meant by Consumer Behaviour ? Explain
the various methods of measuring consumer
behaviour.

¥Íßæ / OR

çÙ`ÙçÜç¹Ì ÂÚU â¢çÿæŒÌ çÅUŒÂç‡æØæ¡ çÜç¹° Ñ

(a) Õýæ‡ÇU

(b) Âñ·ð¤çÁ¢»

Write short notes on the following :

(a) Brand

(b) Packaging

§·¤æ§ ü / Unit-III

3. ÒÒØãU ·¤ãæ ÁæÌæ ãñU ç·¤ Íæð·¤ çß·ýð¤Ìæ °·¤ ÂÚUæŸæØè
ãñUÐ §âèçÜ° ØãU ©UˆÂæÎ·¤-©UÂÖæð@Ìæ ×ŠØSÍ oë¢¹Üæ
×ð´ °·¤ Õð·¤æÚU ·¤Ç¸Uè ãñUÐÓÓ â×Ûææ§°Ð

( 2 )
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“It is said that the wholesaler is a parasite and
therefore it is a useless link in the chain of
middlemen from producer to the consumer.”
Explain.

¥Íßæ / OR

U°·¤ ©UˆÂæÎ ·¤è ·¤è×Ì çÙÏæüÚU‡æ ·ð¤ çÜ° ·¤æñÙ-·¤æñÙ
âè çßçÏØæ¡ ãñ´ U? ¥æÂ §Ù×ð´ âð ç·¤â·¤è çâÈ¤æçÚUàæ
·¤Úð´ U»ð ¥æñÚU @Øæð´?

What are the various methods of pricing of a
product ? Which method will you recommend
and why ?

§·¤æ§ ü / Unit-IV

4. ÕæÁæÚU çßÖç@Ì·¤ÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? §â·¤æ
×ãUˆß SÂcÅU ·¤èçÁ°Ð

What do you mean by Market Segmentation ?
Explain its importance.

¥Íßæ / OR

çßÂ‡æÙ ¥Ùéâ¢ÏæÙ ·¤è Âýç·ý¤Øæ ·¤æð â×Ûææ§°Ð

Explain the process of Marketing Research.

§·¤æ§ ü / Unit-V

5. ÙßèÙ °ß¢ çßl×æÙ ©UˆÂæÎæð´ ·ð¤ çß·ý¤Ø ·¤æ ÂêßæüÙé×æÙ
·ñ¤âð Ü»æØæ ÁæÌæ ãñU? â×Ûææ§°Ð



How is the sale of new and existing product
forecasted ? Explain.

¥Íßæ / OR

°·¤ çß™ææÂÙ ×æŠØ× ·¤æ ¿éÙæß ·¤ÚUÌð â×Ø ç·¤Ù-
ç·¤Ù ƒæÅU·¤æð´ ÂÚU çß¿æÚU ç·¤Øæ ÁæÙæ ¿æçãU°U? çß™ææÂÙ
·ð¤ çÜ° ©UÂÜµÏ Âý¿çÜÌ ×æŠØ×æð´ ·¤æð â¢ÿæðÂ ×ð´
â×Ûææ§°Ð

What factors should be taken into account while
selecting a suitable media of advertisement ?
Explain, in brief, the famous medias available for
advertising.

———
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