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Note : Answer all questions. All questions carry equal
marks.
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Give the modern definition of marketing and
discuss its various functions.
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What is Modern Marketing Concept ? Explain
the importance of marketing concept in India.

18 / Unit-I1
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What is meant by Consumer Behaviour ? Explain
the various methods of measuring consumer
behaviour.
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(a) dT0S
(b) TeRfS
Write short notes on the following :
(a) Brand
(b) Packaging
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“It 1s said that the wholesaler is a parasite and
therefore it is a useless link in the chain of
middlemen from producer to the consumer.”
Explain.
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What are the various methods of pricing of a
product ? Which method will you recommend

and why ?

g1 / Unit-IV
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What do you mean by Market Segmentation ?
Explain its importance.
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faqUE STIEY™ & Ufhdl i HHSET |

Explain the process of Marketing Research.
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How is the sale of new and existing product
forecasted ? Explain.
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What factors should be taken into account while
selecting a suitable media of advertisement ?
Explain, in brief, the famous medias available for
advertising.
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