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M.Com. (Final)
Term End Examination, 2016-17

INTERNATIONAL MARKETING
Optional
Group : III
Paper - IV
International Marketing
Time : Three Hours] [Maximum Marks : 100
[Minimum Pass Marks : 36
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Note : Answer any five questions. All questions carry
equal marks.

1. SR fouom & o9 o1 9oeM € ? g9t
ghfd qeT HE hT S0 RIS |

What do you understand by International
Marketing ? Describe its nature and significance.

375 BSP_(3) (Turn Over)



(2)

[ aY

2. AUKH fouuH o w<H H ST SR
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What do you mean by Internal Environment with
reference to International Market ? Explain the
various components of Internal Environment.
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Discuss the procedure for selection of Foreign
Market and give list of required information for
the selection of Foreign Market.

4. ST Hed ¥ w0 3 T 7 THF A Hi
faa=m T shifsTa |

What is the meaning of International Pricing ?
Discuss its importance.

5. UohfS o1 w1 § 7 T SNl UA &l
W YHE Sifdd |

What is the meaning of Packaging ? Throw light
on its objectives and functions.

6. Togmmm & <yl wd s o wfasar =aren
HITSTT |

375 BSP_(3) (Continued)



(3)

Explain in detail the advantages and disadvantages
of Advertisment.

7. foao wewm € 39 R wHSd § 27 fado
Heqq & HE-HH Y HIF guiad Fd @ ?

What do you mean by Channel of Distribution ?
What are the factors effecting the channel of
distribution ?

8. SIS HWaGA Hl & bl THARY

Explain the methods of International Promotion.

9, UL SR o TS H A Foes

H1 FUA hioId |

State the issues in International Market Planning.

10. WTO W Iefifierdl & T4/ 1 909 hifSid |

Describe the impact of Globalisation on WTO.
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